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Welcome to Sweden. Where
fashion is all relative.
Swedish fashion has met
with great success
internationally in recent
yvears. Many labels have their
own stores in Stockholm, so |
took the
y opportunity to discover

W | i Swedish fashion in its native
(3) ':e‘z’;' 1 environment.

My design is a Fashion store
for young fashion Designers
providing them a cool
modern space to show their
design. On the second floor
there is a big area for fashion
Runway. | tried no to change
the old classic look of the
surrounding environment.
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